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The Edge - Overview

An indispensable read for the weekend

Launched in 2002, The Edge Singapore has become the fastest
growing newspaper in the country.

As Singapore’s only weekly business and investment
newspaper, it has quickly evolved into a highly regarded
medium by both readers and advertisers. It is today an
indispensable weekend read that provides an Independent, In-
depth and Indispensable coverage of corporate news and issues
in Singapore and the regional markets.
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Editorial Content

»  Corporate- Covers business news, micro & macro economic news,mergers & acquisitions, boardroom activities
of public listed companies

»  Capital- Covers in-depth analyses & views of the Singapore & regional stock markets. The section’s focus on
broker calls, earnings estimates, insider actions and technical trading are the gist and grist for capital market
professionals.

»  City & Country- A comprehensive coverage of local and regional real estate & property news for residents and
investors.

»  Personal Wealth - A personal finance and planning section that helps readers grow and protect their personal
wealth. It covers private banking, funds, insurance, alternative investments, retirement & philanthropy

»  Options- A guide to the good life. It informs the reader of the finer things in life such as performing arts &
theatre, hobbies, dining, motoring, travel, health, fashion & sports

»  Management@Work- Covers leadership, executive learning, development of human capital, management,
business continuity and technology business.
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What’s new

» Infinite Opportunities

»  Bringing a new experience to our readers.
» Interactive ad units like video, slides, banners, “live” urls, email links and even widget.

» Ease of use

»  Mobility and convenience as publication stays with your “bookshelf” after download

»  Overseas readers can now download The Edge Singapore as well.

»  Readers can easily access from their iPad and Android platform .

»  ePub gives you faster download, faster loading and easy access anytime anywhere.

»  Access all publication from The Edge Singapore, Malaysia and also our supplements (Haven, Off The Edge etc)
» Independent App Store to purchase copies of The Edge publication
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Chew Gek Khim Is transforming

¥ the venerable company that
her grandfather once led into a
dynamic play on Asian growth.
Can she help it regain its shine?
Turn to our Cover Story on Pages
12 and 13,
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The Edge on iPad

3:47 PM

Refresh Available Publications

Laha Magazine Issue-570 (Trial Period)

August 24, 2011

Laha Magazine Issue-569 (Trial Period)
August 17, 2011

Laha Magazine iss:
August 10, 2011

Free for limited Period!
Laha Magazine is a lifestyle magazine published weekly in
Beirut, Lebanon, and distributed worldwide.

Free for limited Period!
Laha Magazine is a lifestyle magazine published weekly in
Beirut, Lebanon, and distributed worldwide

Free for limited Period!
Laha Magazine is a lifestyle magazine published weekly in
Beirut, Lebanon, and distributed worldwide
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Text Links
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Help

Tap to Play Video Media

I
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Embedded Web, Page Jump,
Video Media, and Email Links

Next Page (or Previous)
via Swipe Gesture

Pinch to Zoom

4:10 PM

Help

Next Page (or Previous) via Nav Bar
Arrows; Pictured Above

More channels to reach out to our readers

Live urls
Video Media
Emails
Photos
Slides
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Ad Type ile Type

Pre/Mid/Postroll video

Text Links

Sponsorship logo
Interstitial
Banners/rectangle/buttons
Gallery interstitial

Logo

Flv/mov/mp4 files

Up to 30 chars

38 x 38 <5kb
Various Size available
Various Size available
150KB

120 x 60 <5KB

File length max. 30sec
(Max 5 video per issue)

File length max. 30sec

Pictorial Slides (max 15sec)

Ad units Appendix

iOS iPad: Screen resolution 1024x768
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For more Information, rates and enquiry
please feel free to contact:

Jeffrey Wong
DID: 6232 8821

Mobile: 9847 0893
Email: jeffrey.wong@bizedge.com

THEEDGE

SINGAPORE
BUSINESS & INVESTMENT WEEKLY

4/10/2011




Thank you

4/10/2011




